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TUJUAN PENELITIAN Perkembangan teknologi telah menguasai berbagai aspek 
kehidupan termasuk dalam hal berkomunikasi. Pada era internet seperti saat ini, social 
media menjadi kebutuhan tersendiri bagi para pengguna internet dimana social media 
memberikan kesan khusus bagi penggunanya. Dalam sebuah event management, social 
media terutama Facebook, Twitter, dan Corporate Website telah menjadi media 
komunikasi primer antara perusahaan dengan target konsumen. Dalam penelitian ini, 
penulis membahas mengenai kualifikasi social media khususnya Facebook, Twitter, dan 
Corporate Website dalam penggunaannya sebagai sarana promosi event The 17
th
 BINUS 
Online Job Expo 
METODOLOGI PENELITIAN Peneliti menelusuri penggunaan social media dalam 
proses promosi event The 17
th
 BINUS Online Job Expo dengan menggunakan metode 
penelitian kualitatif. Metode pengumpulan data yang digunakan oleh peneliti yaitu 
observasi secara langsung selama 6 bulan. Selain itu, peneliti mengadakan wawancara 
dengan informan kunci dan beberapa informan ahli 
HASIL PENELITIAN Hasil yang dicapai dalam penelitian ini yaitu kualifikasi social 
media khususnya Facebook, Twitter, dan Corporate Website sehingga digunakan 
sebagai sarana promosi event dan bagaimana strategi penggunaan social media tersebut 
diterapkan dalam event The 17
th
 BINUS Online Job Expo 
SIMPULAN PENELITIAN Melalui penelitian ini, diharapkan penggunaan social 
media dapat semakin maksimal khususnya dalam hal promosi event karena social media 
terbukti dapat menjangkau sasaran dan mencapai target promosi event. Social media 
membantu para penyelenggara event dalam berkomunikasi dan mencitrakan event yang 
sedang diselenggarakan. 
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RESEARCH OBJECTIVES The development of technology has powered any aspect 
of human life, including communication. In this era of internet, social media has become 
the primary needs for internet user where social media take a special place for its user. 
For event management, social media especially Facebook, Twitter, and Corporate 
Website has become the primary media of communication between companies and 
consumer target. 
RESEARCH METHODS By this research, author define social media qualifications 
especially Facebook, Twitter, and Corporate Website in a form of usage as an event 
promotion tools at event The 17
th
 BINUS Online Job Expo. author concerned of the 
social media usage as an event promotion tools at event The 17
th
 BINUS Online Job 
Expo by using qualitative method of research. Data collective method is observed the 
object during 6 months. In addition, author found out the data by in – depth interview 
techniques. 
RESEARCH RESULT The Result of this research define the qualifications of social 
media especially Facebook, Twitter, and Corporate Website that could be used as an 
event promotion tool and define the strategy of using Facebook, Twitter, and Corporate 
Website as promotional tool of event The 17
th
 BINUS Online Job Expo. 
RESEARCH CONCLUSION By this research, the usage of social media especially as 
a promotion tools should be develop because social media could reach the market and 
achieve the target of event. Social media help event organizer in communicate and 
creating the image of event. 
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